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Originality. In the process of pedagogical practice, 
the main directions of pedagogical activity are considered: 
pedagogical, research, cultural and educational, project. 
The ways of improving the pedagogical practice in the 
context of the formation of the methodological competence 
of future teachers of geography are determined. 

Conclusion. Thus, pedagogical practice creates con-
ditions that require the trainee to mobilize all the 
knowledge and skills obtained at the university, their use 
is integrated taking into account specific goals and condi-
tions of study. It is also an indispensable school for form-
ing a teacher, the results of which depend on the stu-

dents' understanding of the goals and objectives of the 
practice, the ability to fully and correctly combine various 
areas of pedagogical activity in a single educational pro-
cess and the ability to conduct research work of a profes-
sional and pedagogical nature. 

Keywords: future teacher of geography; compe-
tence-based approach; innovative technologies; teaching 
practice; geography. 
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IMPLEMENTATION OF MANAGERS’ PROFESSIONAL-AND-MANAGERIAL  
ORIENTATION IN THE PROCESS OF SOCIO-CULTURAL ACTIVITIES 

Abstract. Introduction. The phenomenon of 
implementation of managers’ professional-and-
managerial orientation in the process of socio-
cultural activities is studied in the paper. A group of 
factors which support the expectations of imple-
mentation of professional-and-managerial orienta-
tion in the profession is given: increase of profes-
sional status and social-and-legal protection; provi-
sion of guarantees of the implementation of the 
qualification obtained; creation of optimal working 
conditions; the possibility of improving living condi-
tions; decent wages. 

Purpose. Substantiate theoretically the content 
and specific features of the phenomenon of implemen-
tation of managers’ professional-and-managerial 
orientation in the process of socio-cultural activities. 

Results. Socio-cultural activities can be consid-
ered in two plans: 1) in a broad sense – as a way of a 
person’s being, as a system of inherited experience, 
as a material and spiritual environment conducive to 
a person’s formation and elevation; 2) in a narrow 
sense – as a specific form of people’s life, including 
the preservation and use of cultural-and-historical 
heritage (museum, library, archival business, national 
and local traditions), art education, creativity, leisure 
and entertainment, amateur, ethnography, crafts, and 
also providing a form (Management, Economics, Com-
puter Science, specialists’ training and retraining) and
the formation of their professional orientation as ob-
jects and subjects of socio-cultural activities. 

Structurally, socio-cultural activities, according to 
scientists, takes place in three main directions: 1) 
economic, where the predominant place in the charac-
teristics of socio-cultural activities is occupied by such 
categories as cost accounting and profitability, costs 
and development of investments, efficiency, self-
sufficiency, material security; 2) humanitarian, cover-
ing a wide range of content and modern technologies 
of socio-cultural activities, which includes a whole 
block of initial concepts of social work, leisure, socio-
cultural sphere, social purpose, principles and func-
tions, private and industry-specific methods, domestic 
and foreign experience; 3) organizational-and-

managerial, where the basis of semantic structures is 
formed by the concepts of management in the socio-
cultural sphere, centralization and decentralization, 
democracy and self-government, control and report-
ing, socio-cultural diagnostics, forecasting and design. 

According to the basic idea of the theory of sys-
tems, an integral socio-cultural system consists of a 
set of elements that are combined by various interre-
lations. It is a generalized, summary result of the 
state of such many social and cultural components, 
as the final elements (people’s active and mass cul-
ture creating activity); interrelations of elements (soci-
ocultural relations, interpersonal relations, cultural 
exchanges, interactions, communication, etc.); func-
tions of elements of the system as a whole (the need 
of certain cultural-and-normative actions to preserve 
the culture); boundaries (increased opportunities for 
people to be included in cultural processes); subsys-
tems (the number of groups of amateur creativity, 
amateur associations and clubs of interests and other 
club formations); environment (creation of conditions 
for cultural activities, interaction with neighboring 
socio-cultural systems). 

Conclusion. Consequently, science, education 
and practice are organically represented in the struc-
ture of socio-cultural activities. The subject field of this 
new science has a rich background associated with 
cultural-and-educational work, and new trends aimed 
at scientific, educational and practical activities: cul-
tural-and-leisure activities, Social Pedagogy, Culture 
Sociology, Applied Cultural Studies, etc. 

Keywords: socio-cultural sphere, socio-
cultural activities, professional-and-managerial 
orientation, management of socio-cultural activities. 

 
The process of formation and develop-

ment of professional-and-managerial orien-
tation of managers of socio-cultural activities 
is carried out continuously throughout the 
entire life cycle of professional activities. Pro-
fessional orientation, regardless of the na-
ture of the profession, has no definitive limits 
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in its completion. The specificity of working 
conditions and the scope of activities of 
managers of socio-cultural activities forms a 
special psychological repository of the per-
sonality of this profession, whose views and 
perceptions are largely developed thanks to 
the experience gained, perception, expecta-
tions, forecasts and perspectives. 

Professional orientation connects a per-
son not only with the profession, but also 
with the whole world. In the structure of this 
process, an important role is played by 
meanings, specific situations and generally 
speaking the acquired experience. Profes-
sional orientation as a subjective state of an 
individual can be changed in accordance 
with the needs that have arisen, a specialist’s
tasks, his/her goals, and value concepts influ-
enced by professional activities. 

The problem of professional training of 
future managers of socio-cultural activities 
was the subject of scientific research of a 
whole cohort of researchers [1–10]. 

The starting point for the implementa-
tion of the professional orientation of a man-
ager of socio-cultural activities is the profes-
sional-and-managerial process in the socio-
cultural sphere, where a specialist can real-
ize himself as a person, showing his profes-
sional qualities as a proof of his/her profes-
sionally-oriented consistency. 

Besides, in a real professional process, 
the professional stability of a manager of 
socio-cultural activities grows, which 
ensures a reduction in turnover, an increase 
in a specialist’s status and prestige. The 
implementation of professional-and-
managerial orientation, therefore, is due to 
its development, which is supported by such 
factors of the expectations of implementation 
in the profession, as: 

 increase of professional status and 
social-and-legal protection; 

 provision of guarantees of the 
implementation of the qualification obtained; 

 creation of optimal working 
conditions; 

 the possibility of improving living 
conditions; 

 decent wages. 
Professional activities of managers of 

socio-cultural activities are thus the most 
important factor in the implementation and 
development of their professional-and-
managerial orientation, and socio-cultural 
activities are the subject of the imple-
?entation of the professional orientation of 
this specialist. 

The development of market relations in 
sociocultural activities largely changed the 
mission, goals and tasks of its functioning, 
updated management methods and 
principles. Dynamic processes of labor 
division, manifested in the renewal of 
modern specialists’ social functions, roles
and statuses, have deepened their  
specialization in various areas of socio-
cultural activities: managerial, intellectual, 
artistic, cultural-and-creative, leisure, 
communicative, etc. Today the tendency to 
deepen the specialization of various 
directions of activities has objectively become 
an important factor in the overall socio-
cultural progress. 

In socio-cultural activities in the process 
of labor division, culture, education, leisure 
culture, social pedagogy, etc. are of key 
importance. In other words, these are the 
areas of activities that are the closest to a 
person, his/her spiritual, moral, artistic 
development, his/her social health and 
social protection. 

Culture is a product of the collective 
activities of people, and its practical creators 
and performers are individuals. Traditional-
ly, each individual acts in relation to culture 
at the same time in several guises: as a 
“product” of culture, introduced into its
norms and values, trained in activity tech-
nologies, ethics of interrelationships with 
other people in the process of its incultura-
tion and socialization, carried out during 
child upbringing, upon getting general and 
special education, in the process of contacts 
with the social environment. 

Inculturation is the process of introduc-
ing an individual to a culture, mastering es-
sential habits, norms, and patterns of behav-
ior by him/her. In Oxford Illustrated Ency-
clopedia, socialization is interpreted as a 
complex process of assimilation of the sys-
tem of knowledge, norms and values by an 
individual that allow him to function in soci-
ety [11, p. 270]. 

In socio-cultural activities, inculturation 
and socialization are a two-pronged process 
– familiarizing an individual with culture, 
assimilating and active reproducing of social 
experience (cultural, social norms, values, 
behavior patterns, roles, attitudes, customs, 
cultural traditions, etc.). Here an individual 
acts as a “consumer” of culture, since
he/she uses norms and rules of the culture 
he/she has learned in his/her social and 
professional practice; but at the same time – 
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also as a “producer” of culture, because
he/she creatively generates new cultural 
forms, and also as a “translator” of culture,
since he/she reproduces cultural patterns in 
his/her practical actions and judgments. 

Of course, the theoretical value and 
practical significance of each science is 
mainly determined by the level of elaboration 
of concepts in which the subject, goals, 
tasks, patterns, functionality and viability of 
practical outputs are revealed. Otherwise, 
the cognitive thinking and the content that 
has been incorporated into it turn out to be 
mismatched, disordered, and without 
obligation. Considering the notion of 
“concept” as a system of explanation, 
extending to still unsolved tasks within a 
specific subject field, we present the 
scientific concept of socio-cultural activities 
as an area of knowledge which is internally 
organized, consciously ordered, built into the 
system. Having a certain, but not unlimited, 
subject field of external and internal facts 
and experience, the concept of socio-cultural 
activities in the process of its  
conceptualization registers, fixes, orderly 
describes and classifies everything that 
occurs in this field of facts and experience. 
Moreover, it potentially self-critically 
assesses itself (reflection) and due to this is 
predisposed to a dialogue with concepts of 
other sciences, without claiming to be a 
complete monopoly. 

Socio-cultural activities are character-
ized as a definite system of ideas, reflecting 
the goals and functions of state social policy 
in the field of culture and leisure, defining 
ways, methods and means of their imple-
mentation in conditions of reform processes 
of socio-economic and social life which take 
place in the country. 

Consequently, science, education and 
practice are organically represented in the 
structure of socio-cultural activities. The 
subject field of this new science has a rich 
background associated with cultural-and-
educational work, and new trends aimed at 
scientific, educational and practical  
activities: cultural-and-leisure activities, 
Social Pedagogy, Culture Sociology, Applied 
Cultural Studies, etc. 

The concept of “socio-cultural activities”,
due to a wide range of problems within it, 
does not have an unambiguous  
interpretation, but each of the existing 
concepts enriches this multidimensional 
phenomenon with new facets and aspects, 

like a multivalued interpretation of the 
concept “culture”. 

The term “sociocultural activities” is 
associated with the concept of “cultural
activities” and is interpreted as an activity of
identifying, preserving, shaping,  
disseminating and mastering of cultural 
values. 

Socio-cultural activities can be 
considered in two plans: 

 in a broad sense – as a way of a 
person’s being, as a system of inherited
experience, as a material and spiritual 
environment conducive to a person’s
formation and elevation; 

 in a narrow sense – as a specific form 
of people’s life, including the preservation
and use of cultural-and-historical heritage 
(museum, library, archival business, 
national and local traditions), art education, 
creativity, leisure and entertainment, 
amateur, ethnography, crafts, and also 
providing a form (Management, Economics, 
Computer Science, specialists’ training and
retraining) and the formation of their 
professional orientation as objects and 
subjects of socio-cultural activities. 

The etymology of the concept “socio-
cultural activities” initially presupposes the
activity character of the processes taking 
place in this area, in which professional 
orientation is developed. 

Structurally, these activities, according 
to scientists, takes place in three main di-
rections [12]: 

 economic, where the predominant 
place in the characteristics of socio-cultural 
activities is occupied by such categories as 
cost accounting and profitability, costs and 
development of investments, efficiency, self-
sufficiency, material security; 

 humanitarian, covering a wide range 
of content and modern technologies of socio-
cultural activities, which includes a whole 
block of initial concepts of social work, 
leisure, socio-cultural sphere, social 
purpose, principles and functions, private 
and industry-specific methods, domestic and 
foreign experience; 

 organizational-and-managerial, where 
the basis of semantic structures is formed by 
the concepts of management in the socio-
cultural sphere, centralization and  
decentralization, democracy and self-
government, control and reporting, socio-
cultural diagnostics, forecasting and design. 

A common specific feature of objects of a 
manager’s activity in the socio-cultural 
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sphere, in our opinion, is the high level of 
systematicity of these objects. In other 
words, the object of a manager’s activity is a
complete complex open system, in which a 
manager’s transformative and cognitive 
activity can and should cover both an entire 
system (an object) as a whole, and its 
individual elements (individual aspects of an 
object – teams, institutions and  
organizations). At the same time, a 
manager’s professionally directed activity 
should take into account the maximum of an 
object’s system connections, both in-system 
and with other objects (systems). In our 
opinion, this is one of the characteristic 
features of a professionally oriented 
managerial activity in the socio-cultural 
sphere. 

According to the basic idea of the theory 
of systems, an integral socio-cultural system 
consists of a set of elements that are com-
bined by various interrelations. It is a gener-
alized, summary result of the state of such 
many social and cultural components, as the 
final elements (people’s active and mass cul-
ture creating activity); interrelations of ele-
ments (sociocultural relations, interpersonal 
relations, cultural exchanges, interactions, 
communication, etc.); functions of elements 
of the system as a whole (the need of certain 
cultural-and-normative actions to preserve 
the culture); boundaries (increased opportu-
nities for people to be included in cultural 
processes); subsystems (the number of 
groups of amateur creativity, amateur asso-
ciations and clubs of interests and other 
club formations); environment (creation of 
conditions for cultural activities, interaction 
with neighboring socio-cultural systems) 
[13, p. 47]. 

Based on this, it can be concluded that 
it is the specificity of the object of activities 
that determines both the content of the 
subject-and-practical activity of a manager of 
socio-cultural activities, and the character of 
the implementation of his/her professional 
orientation. 

A wide profile of professionally directed 
aspirations of a manager of socio-cultural 
activities is realized at the level of mastering 
the types of activities characteristic of the 
whole cycle of its interaction with the object-
system. In this case, psychologists use the 
term “type of orientation”. A manager as a 
specialist with a high type of orientation in 
his professionally oriented activities does not 
have great difficulties in transferring (if nec-
essary) the main activities to other subject 
areas previously unknown to him. 

Examples are typical when graduates of 
establishments of higher education of 
culture and arts, prepared for activities in 

establishments of culture, after a short 
adaptation, successfully work in the sphere 
of tourism, film production and rental, 
touring-and-concert activities, office 
management, etc. A wide range of  
professionally directed interests of a 
manager of socio-cultural activities, 
meanwhile, does not mean the vagueness of 
his/her qualifications, ability and readiness 
to solve a fairly narrow and specific type of 
tasks without additional adaptation. 

The implementation of the professional 
orientation of a manager of socio-cultural 
activities is ensured, in our opinion, by the 
optimal ratio of general and specific types of 
solved professional tasks, the level of 
sustainability of the professional orientation 
formed by establishments of higher 
education, in accordance with the goals set 
by the customer (the state, institutions and 
organizations), and also traditions of 
fundamental professional training chara-
?teristic of establishments of higher 
education of culture and arts. 

The effective implementation of the pro-
fessional orientation of a manager of socio-
cultural activities is determined by such a 
general philosophical concept as “activity”.
The object-activity approach in socio-cultural 
activities becomes the cornerstone of the 
implementation of a manager’s professionally
directed position, his/her ability to realize 
himself/herself in an integrated system that 
is the object of activities, to determine the 
cycle of interaction with it, the activities 
characteristic of different stages of this cycle, 
types of professional tasks for each stage, 
the place of the direct object of activities in 
the overall structure of the system, as well as 
socio-political, economic, environmental, etc. 
aspects of a specialist’s activities that ensure 
the functioning of this and other systems 
connected with it. 

Activity is a specifically human form of 
active relation to the world around us, the 
content of which is the expedient change and 
transformation of this world on the basis of 
the development of existing forms of culture. 
The nature of activities is determined by the 
complex interaction of the goal, means and 
result of activities. Based on this provision, it 
can be determined that sociocultural self-
organization and social-and-normative ac-
tivities, as two parallel but interrelated pro-
cesses, imply a certain organization of activi-
ties, to a greater or lesser extent, present in 
both processes. 

In the definition of “organization” the
scientists’ opinion is ambiguous.  
Considering “organization” in connection
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with activities of establishments of culture, 
which fills this concept with living meanings, 
researchers see this problem from different 
perspectives. A. D. Zharkov believes that the 
organization of activities of establishments of 
culture requires specialists to be able to dis-
tribute work, define personal duties, rights 
and responsibilities, set the time to complete 
work, develop a system of monitoring the 
implementation of decisions made, conduct 
things in order to see and solve fundamental 
issues in perspective. An organization is con-
stantly intended to ensure an optimal state 
of the club as a social-and-pedagogical sys-
tem, i.e. coherence, interaction, subordina-
tion and coordination of all its structural 
elements. Attention is also focused on the 
character of organizational-and-managerial 
decisions in the activities of establishments 
of culture [14]. 

As it can be seen, researchers consider 
the essence of the organization of the 
activities of institutions from different 
positions. Of course, in each position there is 
a rational grain that deserves attention. 

However, almost all authors stand on 
the positions of a rigid model of organizing 
the activities of establishments of culture, in 
which there is no room for socio-cultural 
self-organization, because all activities are 
based on a social-and-normative vertical 
scheme. From the variety of interpretations 
and definitions of the term “organization of
activities” we would like to highlight the defi-
nition, where “organization” is represented 
as a system of interrelated elements – sub-
jects, objects, orderliness and activity. How-
ever, this definition is of a general nature 
and does not reflect the essence of any par-
ticular process, especially the activities of 
establishments of culture and the forms of 
its organization. 

The “organization of activities” of
establishments of culture is a process of 
achieving goals using such means and 
methods of cultural policy that comply with 
the principles of an individual’s socio-
cultural self-organization and social-and-
normative identification. It is not by chance 
that we paid quite a lot of attention to the 
issue of organizing the activities of 
establishments of culture, for we consider it to 
be important in understanding their dual 
function. 

The phenomenon of duality in the 
activities of establishments of culture is not 
their “invention”, it is associated with the
polyphonic nature of the socio-cultural 
activity itself, which, from the point of view of 
researchers, can be considered as a 
technology (a mode of human activity) and in 
the personal aspect of human existence 

dominated by “essential human powers”,
“creativity”, “spiritual wealth”. 

Despite the external opposite of the 
“technological” and “personal”. approaches, 
it is impossible not to see in them the 
dialectical unity. The “technological”
approach is associated with “processing
nature by people” and is manifested in the
social-and-normative functions of estab-
?ishments of culture, and “personal” – 
“processing people by people” – with the 
function of an individual’s socio-cultural self-
organization. 
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